













Purpose	Improve transition outcomes for youth with disabilities ages 14-24 through the use of intermediaries
Target Populations	
Service Strategy	(customer based action – not policies / procedures)
Target Market	












Resources (in-kind and funding)
With ITO	(how we currently get the job done)
Without ITO	(how we will sustain)

Prototype Team




















(information gathered from community members and/or prototype participants)

























Target Population Impact Projections
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